
JSRCC Form No. 05-0002 
Revised: March 2020 

J. Sargeant Reynolds Community College  
Course Content Summary  

 
 
 

Course Prefix and Number: MKT 201 Credits: 3 
 
Course Title: Introduction to Marketing 
 
Course Description:  
 
Introduces students to the discipline of marketing and the need to create customer value and 
customer relationships in the marketplace. Presents an overview of marketing principles, and 
management strategies, along with the analytical tools used by organizations in the creation of a 
marketing plan to promote ideas, products, and/or services to selected target groups. Also, 
examines entrepreneurial, global and e-marketing practices in today's business environment. 
Lecture 3 hours. Total 3 hours per week. 3 credits 
 
General Course Purpose:  
 
The course is designed to help students gain knowledge of the principles of marketing in our 
economic system and global marketplace. It is the goal of the School of Business for each 
student of the introductory marketing course to develop an understanding of basic marketing 
principles and practices. 
 
Course Prerequisites and Co-requisites: 
 
None 
 
Student Learning Outcomes:


